Lesson Plan 2022-2023
SUBJECT: ADVERTISING MANAGEMENT             CLASS: M.COM Final 3rd Sem. 
Assistant Professor:  SHEETAL MANGLA
	MONTH
	SYLLABUS TO BE COVERED

	SEPTEMBER
	Introduction to Advertising: Advertising nature and importance; Communication process; Advertising and communication; Types of advertising; Advertising management process – an overview; Ethics and advertising; Social and Economic aspects of advertising.

	OCTOBER
	Advertising Objectives and Budget: Determining advertising objectives; Methods of determining advertising budget. Copy Development and Testing: Determining advertising message and copy headlines, body, copy logo, illustration, Creative styles and advertising appeals.

	NOVEMBER
	Media Planning: Print, broadcasting media and other media; Media planning – media selection and scheduling. 

	DECEMBER
	Organization and control of Advertising Effort: Role of advertising agencies; Advertising agency and client relationship; Evaluating advertising effectiveness – Pre and post-tests.

	
	


Lesson Plan 2022-2023
SUBJECT: RURAL MARKETING       CLASS: B.COM 2nd Sem 3rd Sec. A, B, C

Assistant Professor: SHEETAL MANGLA
	MONTH
	SYLLABUS TO BE COVERED

	SEPTEMBER
	Rural Marketing: meaning, nature, characteristics; opportunities and challenges to rural markets in India Socio-cultural, economic, demographic, technological and other environmental factor affecting rural marketing;

	OCTOBER
	Rural consumer behaviour; segmentation of rural market; strategies for rural marketing Rural marketing mix; difference in rural and urban market; problems in rural marketing; Strategies for rural marketing.

	NOVEMBER
	Product planning, pricing, promotion and management of distribution channels for marketing of durables and non-durables in rural areas; Planning and organizing personnel selling in rural markets; Innovation in rural market



	DECEMBER
	E-commerce in rural markets, e-chaupal & other similar initiatives in rural markets.

	
	


