International trade
fair

students about
govt. initiatives of
promoting trade
fairs, and
generating the idea
of self-employment
and
entrepreneurship
amony the studeiits:

—

-_—
Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce & Manage

Commerce Society “2025”
a Nature Objective | Date of Which | No. of Outcomes of Activity
no. | of Activity activity was | Participants

RN e — R

1. | TRIP® To acquaint the 31.08.2024 96 Students learned the

experiences of various
vendors, craftsmen and
entrepreneurs participating
in the fair, which
motivated the student
entrepreneurs of the
college. Some of the
students vowed to become
entrepreneurs instead of

job seeker.
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Smt. AAA. Govt. P.G. College Kalka (Panchkula)

of Commerce B Management
Commerce Fest “PALAASH 2025"
L e e
— Objective Date of Which | No. of [ Outcomes of
Nature of activity was Participants Activity
Activity | conduced o =
Investor To create awareness | 20.09.25 132 Students
awareness about investment gained
Program and stock exchange knowledge
working. about working
of BSE and
importance of
investment,
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marketing skills,
and spontaneous
thinking by
creating mock
advertisements
L for fictional or
real products.
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Smt.AAA Govt. p g
Do -' ‘3. College Kalka (Panchkula)
OI'I‘Imarc"o l;: Cmtnmurnl & Management
0‘ “" "
iy PALAASH 2025
Objective | pate of Which activity | No. of
was conduced J
Provide a 24.04.2025
= platform for
competition students to
showcase their
creativity,

Outcomes of Acti\/ity \

Students demonstrated
original ideas and
innovative advertisements.
Marketing skills developed,
participants gained
confidence through public
speaking, performing on
stage. Students experienced
fun learning memorable
environment.
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Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce B Management
Commerce Fest “pALAASH 2025”

o~ Objective | pate of No. of Ta\}tio;nes of Activity
no. | Nature of Which participants I
Activity activity was ﬂ
conduced e
2. | Stock To motivate 25.04.2025 |32 Students understand stock market

concepts such as 1POs, trading

market students to design

model creative and indices like Nifty/Sensex,

Competition realistic models dividends, P/E ratios, and more
that demonstrate Participants gain insights Into how
the working of the stock exchanges functions
Indian stock orders, bids, asks, price discovery,

etc. Presentation and
Communication Skills- Teams
about investment, often present their investment
risk and rewards rationale, portfolio performance,

associated with the and strategies, enhancing
stock market confidence and communication
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Sr. |

no. | Nature of
| Activity

3. | Balance sheet
| teasers

| Competition

|

Smt. A A A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce & Management
Commerce Fest "PALAASH 20256"

Objective

To Develop students
understanding of the
structure and
components of a
Balance sheet
through an engaging
and interactive

Date of Which | No. of

activity was ‘ Participants
conduced
24.04.2025 38

Outcomes of Activity

Enhance their analytical thinking,
financial literacy and practical
knowledge of accounting
principles. Better Understanding
of financial statements- Students
learn to read, prepare, and
analyse balance sheets—
understanding assets, liabilities,
and equity structure. Clarity of

‘ method.
1 accounting concepts.
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Smt. AAA. Govt. P.G. College Kalka (Panchkula)

Department of Commerte f Management .
Commerce Fest “PALAASH 2026"

Objective Date of Which No. of
Nature of activity was participants
Activity conduced
Ad Designing | Encourage students )4 04.25 23
competition to showcase their
creativity and skills
in designing

advertisements
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Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)
Department of Commerce & Management
Commerce Fest “PALAASH 2025”
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Nature of | Date of Which | No. of
Activity Objective activity was Participants
e e e L conduced
Income tax | To enhance 24.04.2025 87
quiz the basics of
Competition | income tax
and tax related
concepts laws
; and their
g significance in
‘ national
} economic
; development
|
b weRa e ¥ @ Reda -
M= I el of I & T e

Outcomes of Activity

Students become familiar with
basic tax concepts-slabs,
exemptions, deductions (like
80C, 80D), and return filing.
Participants gain insight into
direct taxes, assessment years,
PAN, and roles of the Income
Tax Department. Enhancement
of Analytical and Logical
Thinking
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Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce B Management
Commerce Fest “PALAASH 2025
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Objective

T'o test the
participants'

mind of people

creativity, clarity of
thought, and ability
to create a visual
impression in the

Date of Which
activity was
conduced

No. of

24.04.2025 10

Vs AN

Participants

creatively

Outcomes of Activity

Encouraged participants 1o
think innovatively and

skills that are

essential in marketing,
branding, and effective
communication
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Smt. AAA. Govt. P.G. College Kalka (Panchkula)

Department of Commerce B Management
Commerce Fest "PALAASH 2028

Sr. Objective Date of Which | No. of Outcomes of Activity

no. | Nature of activity was Participants
Activity conduced

7 Market 1'o enhance students’ 24.04.2025 27 A valuable experience for
survey research and analytical all participants, fostering
designing skills by challenging critical thinking and team
Competition | them to design effective collaboration.

Competition served as a

and innovative market
platform for students to

surveys related to

awareness, perception apply their classroom
and satisfaction of knowledge to real-world
various goods and challenges.

services.
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Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce B Management

Commerce Fest “PALAASH 2025”

no. Nature of
| Activity
8. Folk
Singing

Objective

l'o see the singing talent,
group co-ordination,
Competition | sync, team building,
group cohesion and
presenting skills among
the students and to
promote it
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Date of Which
activity was
conduced
25.04.2025

No. of

Participants

4 Groups

Outcomes of Activity

Working together to learn
and perform songs
enhances cooperation,
communication, and the
ability to contribute to a
shared goal. Competition
encourages regular
practice and fosters a
sense of discipline.
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Smt. A.AA. Govt. P.G. College Kalka (Panchkula)
Department of Commerce B Management
Commerce Fest “PALAASH 2025"

Sr. | Objective Date of Which No. of Outcomes of Activity
| no. | Nature of | activity was Participants
\ | Activity | conduced
[ 9 Resume | To give 24.04.2025 29 Learned about the different
\‘ Writing | knowledge to the parts of a resume and their
; Competition | students purpose.
‘ | regarding Discovered their own unigue
; preparation of features and benefits.
; ‘ Resume for Learned about resume rules
} various job and how they affect the
1 profile so that it development of a resume.
h will help them in Learn about different types
future of resumes and discover the
; one best suited to develop
} their own
‘ individual resume
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Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce & Management
Commerce Fest “PALAASH 2025”

Sr. | Nature of Objective Date of No. of Outcomes of Activity
no. | Activity Which Participants
activity
was
conduced L e
10. | Folk Dance | To see the dancing 25.04.2025 | 4 Groups | Performing in front of an
Competition | talent, group co- audience build confidence
ordination, sync, team and provide a sense of
building, group accomplishment. learn and
cohesion and presenting perform dance enhances
skills among the cooperation, team building
students and to promote sync and the ability to
it. 1 contribute to a shared goal
|
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Smt. A A A Govt. P.G. College Kalka (Panchkula)

Department of Commerce & Management
Commerce Fest “PALAASH 2025"

Sr. Nature of
no. Activity

11 | Quiz
Competition

Objective

) ¢

To test students’
knowledge of current
business afTairs, g
economic trends,
corporate history, and
general awareness
related to the world of
commerce

Date of
Which
activity
was
conduced

24.04.2025 |
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No. of
Participants

|
13 teams

| comprising a
| total of 39
students
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Outcomes of Activity

Encouraged healthy
competition and
teamwork among
students
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Smt. A AA Govt. P.G. College Kalka (Panchkula)
Dopartment of Commaerce B Management
Commerce Fest "PALAASH 2025

Sr Nature of Objective Date of Which | No. of Outcomes of Activity
no.  Activity activity was Participants ‘
; conduced ‘ ’
12 lagline \’ 1o test the 24.04,2028 [ 10 I'neouraged participants
formation | participants’ ‘ to think eritically and

creativity, ¢larity ol crentively kills that
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Department of Commerce B Management
Commerce Fest “PALAASH 2025”

no. | of Activity

13. | 50 KA funda
Competition

Nature

To provide an
opportunity to
the students to
exhibit their
products, services
and startup ideas
in the exhibition

‘Oblectlve ;

| Date of Which [ No. of
activity was Participants
conduced
25.04.2025 15

Outcomes of Activity

Students of the college
participated in the event.
The students exhibited their
entrepreneurial skills and
talent. They were
motivated by their
performance in form of
sales and word of
appreciation from the

visitors.
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Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce & Management

Commerce Fest “PALAASH 2025

Objective

Tu cnliance various skills
through imaginative
engagement and
performance. They foster
confidence, develop acting
skills. stimulate creativity,
and boost communication
abilities. Participants learn to
embody characters, explore
perspectives, and practice
social skills in a supportive

environment

Date of
Which
activity was
conduced
24.04.2025

No. of Outcomes of Activity

l
Participants “
29 i Provides a sale space o
practice communication,
including active histening, clear
articulation, and non-verbal
cues. Students learned to
collaborate, negotiate, and

l
resolve conflicts within the \

role-play scenario. Directly
contributes to the development
of specific skills relevant to the
chosen scenario, such as
negotiation, teamwork, or

1A 0L,

egC
customer service
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15, [ Videography |

and the art of videography and
vlogging | viogging — two of the most
Competition | dynamic forms of digital

Smt. A.A.A. Govt. P.G. College Kalka (Panchkula)

Department of Commerce & Management
Commerce Fest “PALAASH 2025"

Objective Dateof | No.of
Which Participants |
activity was ‘
conduced

To introduce participants to | 24.04.2025 [10

l

|
| content creation today. It ;
| focused on enhancing |
| technical skills such as ]
| camera handling, lighting,
and editing, as well as |
storytelling, scripting, and
on-camera presence ’

‘. Outcomes of Activity

Students showcased their
unique perspectives
through thoughtful video
content. Speaking in front
of camera helped students
in improve
communication skill and
public speaking ability.
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