Lesson Plan 2022-2023(Even Semester)
SUBJECT: Advertising                                                                            CLASS: B.Com 2nd Year, Section- A&C
Assistant Professor:  Sheetal Mangla
	MONTH
	SYLLABUS TO BE COVERED

	February
	Advertising: meaning, importance & scope, advertising vs. publicity, promotion mix, advertising process. Communication and advertising mix: communication process; advertising functions; types of advertising;


	March
	E-advertising; economic, legal, ethical and social aspects of advertising; setting advertising objectives,

Dagmar approach; Advertising budget.

	April
	Creative aspects of advertising: advertising appeals, copy writing, headlines, illustrations and message.

Advertising media: types of media, merits and demerits; media planning and scheduling

	May
	Advertising agency: concept, role & relationship with clients, advertising department. Advertising and consumer behavior.

Advertising Effectiveness: concept and benefits; measuring advertising effectiveness: pre, post and concurrent tests.


Lesson Plan 2022-2023(Even Semester)
SUBJECT: Company Law


                                  CLASS: B.COM 2nd Year A
Assistant Professor:  Sheetal Mangla
	MONTH
	SYLLABUS TO BE COVERED

	February
	Membership in companies; Company management and administration; Directors: legal position, qualification, appointment, removal; Powers, duties & liabilities of directors;

	March
	managerial remuneration;

key management personnel: managing director, whole time director, manager; Company Secretary: Role, appointment, duties, liabilities, rights and dismissal.

	April
	Meetings: kinds of meetings, requisites of a valid meeting: authority, notice & agenda, quorum, chairperson & conduct of meeting, resolutions, minutes & proxy.

	May
	Dividend; accounts of companies; audit & auditors; Prevention of oppression & mismanagement; compromise, arrangement, reconstruction and amalgamation; winding up: meaning, modes of winding up: procedure and consequences of winding up.


Lesson Plan 2022-2023(Even Semester)
SUBJECT: Project Planning & Control



CLASS: M.COM Final
Assistant Professor:  Sheetal Mangla
	MONTH
	SYLLABUS TO BE COVERED

	February
	Identification of Investment Opportunities; Project ideas generation and screening, project analysis; Project feasibility study; Project planning, Government Regulatory framework.

	March
	Market and Demand Analysis: Sources of information- primary and secondary; Demand forecasting and market planning;

Technical Analysis: Materials and inputs; Production technology; Product mix; Plant location and layout; Selection of plant and equipment;

	April
	Financial Analysis: Cost of project and means of financing; Major cost components; Planning capital structure; Financing schemes of financial institutions.

Profitability and Financial Projections: Cost of production; Break-even analysis; Projected balance sheet, profit and loss account and cash flow statement.

	May
	Appraisal Criteria and Process: Methods of appraisal under certainty, uncertainty and risk;

Investment appraisal in practice; Appraisal process of financial institutions;

Social Cost Benefit Analysis: Meaning and methodology; L&M and UNIDO approach; SCBA in India.

Project Review/control- Evaluation of project. PERT/CPM. Problem of time and cost overrun, Project implementation practices in India.


